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An Emerging Generation Made in the Image of Disney?

The Disney Universe plays a highly significant role globally in worldview formation at an early age.
What are the key values that are being communicated through movies, theme-parks, toys etc.? This
session draws on content analysis from a worldview perspective, focusing on the issues of identity and
meaning, and highlighting challenges and opportunities for Christian discipleship in family and church
contexts.

Margunn Serigstad Dahle, the co-leader of the European Media Communicators Network, is Associate
Professor at Gimlekollen School of Journalism and Communication, NLA University College, Norway,
where she has taught in the fields of communication, media, and worldviews since 1991. She is
Programme Director for the Communication and Worldviews Bachelor Program, which is designed to
equip evangelical communicators and apologists in various fields for the contemporary Western cultural
context. Especially connected to her Damaris involvement, she is a regular lecturer, speaker, and writer in
various contexts in Norway and beyond. She formerly served as Chairman of Lunde Publishing House.

Introduction

A. Disney as a global storyteller
“... Disney has created a world of fantasy... that both entertains and
educates children in this country [US] and around the world.” (Mark
Pinsky)

B. Stories as key sources in worldview / identity formation
“All stories teach, whether the storyteller intends them to or not. They
teach the world we create. They teach the morality we live by. They teach
it much more effectively than moral precepts and instructions.” (Philip
Pullman)

Personal worldview / identity development

A. Developing a personal worldview (1):
Different circles: “Self”, “Peers”, “World” and “Beyond”

B. Developing a personal worldview (2):
Different contexts: Home, Church, School — and the Media
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I11.  Disney stories — and magic
“Magic takes you away and shows you a better life. And then it allows you to
apply it to your real life.” (Leonard Maltin)

A. Stories being the art form of transformation

B. Stories providing psychological help in preparing for future life challenges

IV. Disney stories: key values and worldviews — using movies as “listening post”
“We like to have a point of view in our stories, not an obvious moral, but a
worthwhile theme.” (Walt Disney)

A. The animation movies — and the disneyfication of folktales

B. The animation movies — and mixed moral messages

C. The movie Cinderella (1950 and 2015) as a case study
Identifying traces of worldviews:

View of values

View of humanity

View of reality

View of faith (as anchoring search for meaning / trust)

Identifying points to celebrate and points to challenge
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V.  The need for media literacy / media awareness / media critique

A. Key tasks

B. Celebrating and challenging

VI.  Applications for Christian discipleship

A. Issues of identity and meaning

B. Some applications for the family context

C. Some applications for the church context

VII. Q/A-Discussion
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