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1. Definition, history, 
statistics



Propaganda: 
definition

„Information, ideas, opinions, or images, 
often only giving one part of an argument, 
that are broadcast, published, or in some 
other way spread with the intention of 
influencing people's opinions“

Cambridge dictionary

https://dictionary.cambridge.org/dictionary/english/propaganda


Propaganda: 
definition

• Disinformation - false or misleading content 
that is spread with an intention to deceive 
or secure economic or political gain, and 
which may cause public harm

• Misinformation - alse or misleading content 
shared without harmful intent though the 
effects can be still harmful.



Propaganda has 
been always with 
us…

• Oral society

• Writing

• Letterpress

• Massmedia (radio and TV)

• Internet, Web 2.0 and social 
media



Why social 
media changed 
the game

1. Number of users

2. Democratisation 

3. Speed

4. Algorithms 

5. Becoming primary news 
source



Social media 
use 
(in Europe)

• Over 1/3 of world‘s popupulation uses social 
media, 90% of 16 to 24 year olds in OECD 
countries

• A majority of respondents use Facebook
(67%), WhatsApp (61%) and YouTube (56%)

• Among 15-24 year-olds, Instagram is the 
most used social media platform (79%). 
TikTok (49%) and Snapchat (43%) are also 
common among the youngest respondents

• 45% of Europeans use social media to follow 
the news and current events (primary 
source for 46% of 15 to 24 year olds) 

Sources: Ourworldindata and
Eurobarometer News & Media Survey 2022

https://ourworldindata.org/rise-of-social-media
file:///C:/Users/Veronika/Downloads/Media_&_News_Survey_2022_FL011EP_report_en%20(1).pdf


Exposure to 
propaganda 
and related 
concerns

• 51% Internet-using Europeans say they have 
been exposed to or personally witnessed 
disinformation on the Internet

• 45% have been exposed online to divisive 
content (created to divide society on a specific 
issue)

• 37% has been exposed to content where they 
could not easily determine whether it was a 
political advertisement or not

• 55% of Europeans are concerned about foreign 
actors and criminal groups covertly influencing 
elections

Source:
Eurobarometer Democracy in the EU

https://europa.eu/eurobarometer/surveys/detail/2263


2. Case studies



Source

https://euvsdisinfo.eu/report/zelenskyy-poroshenko-brought-to-power-by-us-sponsored-coups


Source

https://euvsdisinfo.eu/report/from-berlin-to-kyiv-nazi-history-repeats-itself


Source

https://euvsdisinfo.eu/report/the-ukrainian-nazi-regime-is-bombing-schools-and-markets


Source

https://euvsdisinfo.eu/report/ukraine-and-the-us-army-planning-a-provocation-with-biomaterials


Source

https://euvsdisinfo.eu/report/rm-see-events-in-ukraine-not-a-military-confrontation-between-moscow-and-kyiv


Source

https://twitter.com/EUvsDisinfo/status/1659870941696909312


Source

https://euvsdisinfo.eu/disinformation-cases/?date=&disinfo_countries%5B%5D=77547&orderby=date


Source

https://www.nbcnews.com/politics/politics-news/russia-favored-trump-targeted-african-americans-election-meddling-reports-say-n948731




Source

https://www.nbcnews.com/politics/politics-news/russia-favored-trump-targeted-african-americans-election-meddling-reports-say-n948731


Source

https://media-cldnry.s-nbcnews.com/image/upload/today/z_creative/Whitepaperfinal123.pdf


Source

https://media-cldnry.s-nbcnews.com/image/upload/today/z_creative/Whitepaperfinal123.pdf


Source

https://www.bbc.com/news/blogs-trending-38769996




3. Believers and 
propaganda



Relevant 
Biblical 
concepts, 
values and 
principles

• Truth (Exodus 20:16, Proverbs 12:22, 
Ephesians 6:14)

• False teaching (Colossians 2:8)

• Wisdom and discernment (Proverbs 1:7, 
Romans 12:2)

• Believers as role models (Ephesians 5:1-2, 
Titus 2:7-8, 1 Peter 2:12)

• “Saltiness” (Matthew 5:13-16)

• “Shrewdness” (Matthew 10:16)



Churches can 
be used for 
propaganda

• Generally, the more people are involved in 
church, the less they are involved in other 
activities including political and civic 
engagement 

• However, generally, the more people are 
involved in church the more they are ready to 
be mobilised if they believe that elementary 
moral or biblical principles are threatened
• Absolute truth

• Connection between faith and identity

• Good churches create a „community of trust“



Fact-checking websites 

In English:

• BBC Reality Check

• AFP Fact Check

• EU vs Disinfo

• Factcheck.org

National: List on Wikipedia

https://www.bbc.com/news/reality_check
https://factcheck.afp.com/
https://euvsdisinfo.eu/
https://www.factcheck.org/
https://en.wikipedia.org/wiki/List_of_fact-checking_websites


Discussion questions

• Have you personally come across disinformation or misinformation on social 
media? Share concrete examples

• Have you personally come across disinformation or misinformation targeting 
Christians? Share concrete examples

• Have you ever approached brother or a sister regarding false information they 
were sharing? How did you go about it? If not, how would you go about it?

• What role do you think could (your) church and Christian ministry play in fighting 
propaganda and equpping believers to think critically and use their voice(s) 
responsibly?
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